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On the Cover 


Max P. Shelton installs I. Lehr Brisbin as president 
of National Consumer Finance Association. This photo 
was taken at the inaugural luncheon in the Ambassador 
Hotel at Los Angeles on September 30, 1949. 

The annual elections were over. Mr. Shelton, as his 
concluding act. installed the new ofhcers by presenting 
Charles A. Dougherty as treasurer, Evelyn Berkeley as 
secretary and assistant treasurer, Paul L. Selby as execu- 
tive vice president, B. J. Lenihan as vice president of the 
Association. and then called the new President Brisbin 
to the lectern. delivered a brief but effective *‘ harge.” 
and presented the gavel, traditional symbol of office. It 
was a fitting climax to a successful administration by 
Shelton and an auspicious beginning for Brisbin, who 
responded with an admirable inaugural address. 

In appreciation of his service to the Association, Past 
President Charles A. Gerhardt presented to Mr. Shelton, 
on behalf of the me mbership, a set of golf clubs and bag. 


Executive Committee in Session, September 26, 1949 
Clockwise: L. J. Ingram, R. E. Vester, A. K. Dolliver, T. D. 
Griffin, E. Berkeley, B. E. Henderson, M. P. Shelton, D. L. 


Barnes and P. L. Selby. 





FOR FAIRS, 
TRADE SHOWS, 
EXPOSITIONS 


and any other occasion where repeated showings of a 


short. 10-minute film is desirable. 
WHO GETS THE CREDII 


is now available in l6mm for non-theatre showing. 
Preliminary test runs have proved that Who Gets the 
Credit is the focal point of attention in a booth, is the 
right length for repeated showings, and may be viewed 
by as many as 50,000 people at a fair or exposition. 
Ten 16mm prints are now available. rent free, through 
Modern Talking Picture Service. Inc..-New York office 
at 45 Rockefeller Plaza. New York 20, New York—or 
write to vour National Association office at 315 Bowen 
Building. Washington 5, D. C. 
specific about your requests and booking dates. 


Supply is limited—so be 
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Every Seventh Family 


Association Films Are Reaching 
Millions Across the Country 


Six million people will have seen our movies before 
Christmas! 

Every Seventh Family has now been shown in forty- 
eight states and the District of Columbia. Our national 
distributor, Modern Talking Picture Service, Inc., has 
reported confirmed bookings to 3,142 non-theatre groups 
including 1.717 educational institutions, 155. service 
clubs, 243 churches, 329 civic groups. 375 consumer 
finance groups, and many veterans’ organizations, labor 
unions and youth groups. 

It is especially gratifying to note the film's wide 
acceptance by high school teachers for use as a teaching 
aid. Great impetus has been given to this practice by 
the new teachers’ manual and guide which has just been 
made available. The author, Edward Reich, M.S.. M.A.. 
Ed.D., of the New York City schools, has had wide experi- 
ence in the field of consumer education. For many years 
he was the Coordinator of Consumer Education for the 
New York City school system. He is well known and 
favorably accepted as an author and lecturer, “Selling 
to the Consumer” and “Consumer Goods” being espe- 
cially well known. 

In his booklet Dr. Reich gives the general background 
of the film. a brief history of borrowing. the character- 
istics of the Uniform Small Loan Law and a discussion 
of why consumers borrow. He then shows how to use 
the film by outlining methods for pupil preparation, prac- 
tical uses of consumer loans, research and study projects. 
Then follows a first showing of the film after which he 
outlines pupil activities and testing to measure the effec- 
tiveness of the teaching and of the film in pupil growth. 
Finally the second showing rechecks ideas. settles argu 
ments and clinches the story. A good bibliography of 
selected readings, including National Consumer Finance 
Association public ations and the s« ript of the film. con- 
clude the pamphlet. 

The Teachers’ Guide is distributed directly to the 
teachers by our national distributor. 

The theatre film. Who Gets the Credit. is in great 
demand. In fact it is necessary to buy twenty-five addi- 
tional prints to provide more fully for the theatre dis- 
tribution. We have received notice of confirmed book- 
ings in more than 3.000 theatres already, and in many 
sections of the country distribution has been delayed for 
lack of prints. The twenty-five new prints should soon 
correct this difficulty. 

Something new has been added. We had _ several 
requests for Who Gets the Credit in 16mm for showing 
at fairs and trade expositions in repeated showings. We 
have ordered ten prints and they will soon be available 
for your use. Book them through Modern’s New York 


office. or call or write us for available datings. 
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Credit buying climbed higher 
during July. Outstanding 
credit at the end of the month totaled 
$16,183 million—up $63 million from 
June. A before, $14,723 million 


was outstanding. Instalment 


consumer 


vear 
buying. 
boosted by a large gain in credit auto 
$208 
This more than offset a decline 


sales, rose million during the 
month. 
of $145 million in non-instalment credit. 
\ seasonal decline in charge accounts 
contributed to almost all the dip in the 
latter category. 


K all Street Journal. 


I can think of no one with more 
influence than businessmen who adver 
tise. You have a ceaseless and daily 
impact upon us all. 

But | 


continue to sell through the decades. 


believe. if you are going to 


you must sell also an understanding of 
the American economic system. 

I believe . . . that understanding 
be brought about by one means 
telling the truth. 

Never let anything that we say about 
America be capable of being stood up 

a falsehood. evasion, or distortion, 
because the truth is sufficient. 

But this truth must be told and you 
are in a position to tell it. 


Dwight D. Eisenhower. 


Fair Trade Code for Adver- 
tising and Selling— 

I. Serve the public with honest 
values. 


Il. Tell the 
offered. 


truth about what is 
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Ill. Tell the truth in a forthright 
manner so its significance may be un- 
derstood by the trusting as well as the 
analytical. 

IV. Tell customers what they want to 
know—what they have a right to know 
and ought to know about what is offered 
so that they may buy wisely and obtain 
the maximum satisfaction from their 
purchases. 

V. Be prepared and willing to make 
good as promised and without quibble 
on any guarantee offered. 

VI. Be sure that the normal use of 
merchandise or services offered will not 
be hazardous to public health or life. 

VII. Reveal facts, the de 


ceptive which might 


material 
concealment of 
cause consumers to be misled. 

VILL. 


or service on ws 


Advertise and sell merchandise 
merits and refrain 
from attacking your competitors or re 
flecting unfairly upon their products. 
services, or methods of doing business. 

IX. If testimonials are used, use only 
those of competent witnesses who are 


sincere and honest in what they say 


about what you sell. 
X. Avoid all tricky 


schemes such as deceitful trade-in al 


devices and 


lowances, fictitious list prices, false and 


exaggerated comparative prices, bait 
advertising, misleading free offers, fake 
sales and similar practices which prey 
upon human ignorance and gullibility. 
National 
Business Bureaus, Inc. 


{ssociation of Better 


Recently, in my opinion, there has 
been too much talk about the Common 
Man. It has been dinned into us that 
this is the Century of the Common Man. 
The idea seems to be that the Common 
Man has come into his own at last. 

But I been able to find 
out who this is. Ameri- 
cans will get mad and fight if you try 


have never 
In fact. most 
calling them common. . . . It is a 
curious fact that when you get sick you 
want an uncommon doctor; if your car 
breaks down you want an uncommonly 
good mechanic; when we get into war 
we want an uncommon admiral and an 
uncommon general. 

I have never met a father and mother 
who did not want their children to grow 
up to be uncommon men and women. 
May it always be so. For the future 
of America rests not in mediocrity, but 
in the constant renewal of leadership 
in every phase of our national life. 


Herbert Hoover, This Week. 


Proceedings of the Four Round 
Table sessions at the National Conven 
tion in Los Angeles will be published in 
one pamphlet. Complimentary copies 
will be sent to each member office as 


soon as they are ready for distribution. 








COLORADO 


Broadmoor Hotel, 
Springs, March 31 
1, 1950 


Colorado 


and April 
INDIANA 
Claypool Hotel, Indianapolis, No- 
vember 10-11 
IOWA 
Hotel Russell-Lamson, Waterloo, 
May 11-12, 1950 
MICHIGAN 


Belvedere Hotel, Charlevoix, June 
29-30, 1950 





MEETING SCHEDULE 


OHIO 


Hotel Carter, Cleveland, Novem- 


ber 8-10 


OREGON 


Multnomah Hotel, Portland, No- 


vember 11 


PENNSYLVANIA 


Benjamin Franklin Hotel, Phila- 
delphia, November 9 











Our Progress, Problems and Prospects 


Keynote Address at the 35th Convention 


Mr. Meier is President of Interstate 
Finance Corporation and a member of 
the Board of Directors of the National 


{ssociation. 


Part I 


Let's take a little time out to face 
our problems, analyze our conditions 
for the 
In many ways 1949 is a “bench 


and appraise our prospects 
future. 
mark.” For the first time since V-J 
Day, our national economy has experi- 
enced a decline in production and in 
prices. The postwar backlogs of orders 
have been worked out, as was to be 
expected. Unemployment has been in- 
creasing and the national income is de- 
clining. No exception among business 
enterprises, the consumer finance busi- 
ness, too, is caught up in the confusion 
of national and international policies; 
albeit we can point to our record of 
contribution toward the restoration of 
economic stability. 

Washington authorities estimate that 
American families will have about $171 
billions of income to spend in 1949 
after they pay their income taxes. Two 
thirds of these families make from 
$1,000 to $4,000 per year, and they 
need and must have adequate and 
sensible consumer financing to realize 
legitimate wants and desires in the most 
wise and the most orderly fashion. How 
shall we meet this challenge of service 
in a population now nearing 150 mil 
lion people, two-thirds of them in the 
income groups to which we devote our 
thought and attention? 


Our Volume Record 


“The best of prophets of the future 
is the past.” (Byron). One test of our 
business is our record of volume. Start 
ing from scratch 35 years ago with the 
advent of regulated lending under the 
first enactments of the Uniform Small 
Loan Law, our progress has been con 
sistent in scope and in usefulness. 
though subject to the fluctuations of 
general business conditions in the boom 
years of 1929, the long depression of 
the thirties, two world wars and _ the 
barnacles of Regulation W. The li 
censed consumer finance companies of 
America loaned 1 billion, 540 million 
dollars to some nine million families in 
1948, and ended that year with $817 
millions outstanding in direct consumer 
loans, all within the ceiling limits of 
the several state laws. Currently the 
Federal Reserve Board reports that we 
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By RICHARD E. MEIER 


Mr. Meier addressing the convention 


have now regained all of the shrinkage 
in outstandings which we sustained 
during the spring of this year of 1949. 
We predict that the volume of loans 
extended this year will exceed that of 
1948 and that 1949 will establish an 
all-time volume record for the industry. 
We have become a dynamic force in the 
mass economy. 


Our Service Record 


But what of the social and economi 
responsibilities we assume in adminis 
tering this dynamic force? Unless these 
are consistent with and contribute to 
the general welfare, our stewardship of 
this force will be in jeopardy. Some 
among those who have presumed the 
role of judges of our activities have 
pointed to our record volume and have 
charged us with indifference toward. 
yes, even of encouraging the hazards of 
overloading consumers and of overex 
tending grants of credit. In sales credit 
and in cash lending no-less, there is no 
substitute for character, willingness to 
pay, ability to earn and to manage one’s 
income. The householder who con 
sistently commits himself beyond his 
ability to pay out is the chronic credit 
problem, and the salesman or the lender 
who permits or induces the practice is 
an economic fool. These basic funda 
mentals have been so generally recog 
nized in consumer credit that they have 
become axiomatic, yardsticks that have 
been faithfully applied during thirty 
Hundreds of thou 
sands of applications for loans lodged 


years of experience. 


in the offices of our members comprise 
irrefutable evidence that this charge 
of profligate temporizing with the wel- 
fare of our customers cannot be nailed 
upon out doors and made to stick. We 
do not encourage the incurring of debt 

we do encourage and assist in effect 
ing its orderly liquidation. 

We have come to know the buying 
habits and the family budget accom- 
plishments of the American family. The 
I like to say that “we 
do business with the finest people in 


record is good. 
the world”—I like to say it because it’s 
true. Its truth is evidenced by char- 
acteristics, of which I shall name but 
two: First, they have a high, conscious 
sense of responsibility to their obliga- 
tions. It is this characteristic that 
makes possible the successful operation 
of this business—not the fear of loss 
of the pledged security, for that is neg- 
ligible, but the appreciation of the value 
of their good name and their credit 
standing is the impelling motive. The 
second characteristic is their outstand- 
ing ability to manage relatively low 
incomes. This ability to raise a family, 
provide decent shelter, food and cloth- 
ing: and to educate their children on 
an average wage of less than fifty dol- 
lars per week, and at the same time 
to acquire a goodly share of the con- 
venient facilities of our American mar- 
kets, is the finest of tributes to the in- 
tegrity and self-reliance of our Mr. 
If any of you doubt 
that this requires real managerial ability 


Average Citizen. 


and family cooperative effort, try it 
sometime for yourself. 

The American wage earner and sal- 
aried employee is honest and worthily 
He has proved his integrity 
As stand- 
ards of living increase, consumer de- 
their wants 
The margin between neces- 
food, clothing and shelter—and 


ambitious. 
by paying his commitments. 


sires for durable goods 
increase. 
saries 
the amount of the paycheck is slender 
indeed—not enough to pay cash for 
automobiles, appliances or furniture, or 
a year at college. If refrigeration could 
be purchased on a monthly basis like 
telephone or electric service, most peo- 
ple would buy it that way; but, no, we 
ask the housewife to buy ten years of 
refrigeration all at once when she buys 
a box. She needs this service at once; 
good health and preservation of food 
values and efficient living require it now. 
It is only logical for her, however. to 
Even if she 


spreads the payments over two years, 


pay as she uses the utility. 
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she is still eight years ahead of useful 
life when the last instalment is paid 
and it finally becomes hers. 

This process is a system of “dynamic 
thrift,” of self-discipline, of budget 
planning, and it has brought a higher 
standard of living to American homes. 
It is a vast improvement over the old 
idea of doing without things to save 
dollars. Nothing has done so much for 
efficient living—more sufficient family 
income management among the lower 
as this consumer credit 
time- and 


income groups 
system which introduces 
labor-saving, health-giving appliances 
when most needed and usable. “Too 
little and too late” was never more ap- 
plicable than to instances of infant 
frustrated 
when a 


mortality, chronic illness, 
plans and lost opportunity 
timely loan or instalment account could 
have brought the indicated service or 
facility. Wise use of consumer credit 
stands fully accredited in the develop- 
ment of our social progress and our liv- 
ing standards. 

From an economic viewpoint, this 
credit practice has brought prices within 
reach of the masses. Industry could 
never afford to spend millions to tool up 
for the pressing of automobile bodies 
in an instant, or for stamping steel 
shapes so quickly, if it could not dispose 
of its products in multi-million lots to 
mass buyers who take up this produc- 
tion in a steady stream; stable enough 
to producers and distributors that their 
factories and distribution lines will flow 
evenly. Ford proved this theory years 
ago. Industry embraces it today. Yes, 
consumer credit — dynamic _ thrift 
wisely used, is economically sound and 
desirable. 


Our Relative Position in the 

Field of Consumer Credit 

4 third test or check in evaluating 
our business is the relative position of 
our licensed consumer finance com- 
panies in the consumer credit field. 
Federal Reserve Board estimates go 
back to 1929. In that peak year, total 
consumer credit outstandings were 7 
billion, 628 million dollars, of which 
only $643 millions or less than one-tenth 
was instalment loans. The small loan 
companies held $263 millions or 41% 
of the instalment loan business of the 
country. At the end of 1948, instalment 
loans alone amounted to 4 billion, 72 
million dollars, of which we had $817 
millions or 20° of the instalment loan 
After we 
had pioneered the field of consumer 


outstandings of the country. 


lending on instalments and during the 
15 years prior to 1929 had established 
the soundness of this type of financial 
service, others were attracted to the 
field. Credit unions have now attained 
a volume of over $300 millions, as 
have industrial banks and _ industrial 
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loan companies combined. Our most 
vigorous competitor, however, has 
turned out to be the commercial bank. 
Under the revived Regulation W re- 
quirements last fall 12,206 banks and 
trust companies registered to make con- 
sumer instalment loans. These banks 
held personal instalment loans of 1 
billion, 709 million dollars at the end 
of 1948, and are still increasing their 
portfolios. Starting from scratch 20 
years ago, the 12,200 banks held about 
twice our volume in instalment loans by 
the end of 1948. Our own industry has 
not quite 6,000 licensed outlets, less 
than half the number operated by 
banks. 

In view of the fact that we stand at 
an all-time high in volume (even with 
the gains made by credit unions and 
banks), we do not view our competitive 
situation with too much alarm. We are 
faced with real competition, but no 
other agency is quite servicing our field 
of lending. 

Competition is challenging. It is a 
vital part of the American system. 
Properly metabolized it results in broad- 
ening the base of service, it improves 
public understanding and acceptance, 
and it redounds to the public interest. 
This has happened and is happening in 
the consumer loan business. Banks 
and credit union competition, together 
with the use of the instalment system 
by the government as a major instru- 
ment of its recovery program in the 
*30’s, have done more to promote con- 
sumer credit than any other factor in 
the business. An instalment loan is 
accepted today as proper and desirable 
by the general public as never before. 
This is good for our business and good 
for the public, for payment out of in- 
come holds promise of living satisfac- 
tions to millions of American families 
who could not otherwise hope to improve 
their standard of living. There is a 
prophetic note in this observation—a 
promise of an enlarging scope for our 
operations, a greater public need for our 
service and increasing business in the 
years ahead. 


Conditions Facing Our Business 


We approach this widening horizon. 
with confidence, because our industry 
is soundly grounded on recognized pub- 
lic demand and managerial ability. We 
have earned a good credit rating with 
the commercial banks and with insur 
ance companies whose loans to us pro 
vide a flexible source of funds with 
which we operate. At one time, con- 
sumer paper was considered distinctly 
marginal. Experience has now taught 
that a portfolio of good consumer loans 
is inherently superior to most any other 
form of assets. Its value is predicated 
upon the continuing capacity of the bor- 
rower to recover and to meet his liability 


in spite of previous reverses, and upon 
multiple diversification in the spread of 
our loans geographically and through- 
out the whole of industry and business. 
When a commercial business borrower 
fails because of extreme fluctuations of 
business or commodity markets or ex- 
pires in bankruptcy, the loan usually 
stays dead. Not so with the personal 
borrower whose wages never undergo 
the extreme fluctuations of commodity 
prices. The worker may lose his job, 
but while he remains alive he may re- 
habilitate himself and is potentially still 
a good debtor. He is inherently honest, 
wants to make good on his obligations, 
and in most cases does so. There is 
wide diversification of risk in small 
amounts. Even in the light of some in- 
creasing delinquency, our portfolios of 
instalment loans are sound. We came 
through the long depression in the 
thirties with less loss than commercial 
loans, less than investments in real 
estate, and certainly less than invest- 
ments in securities. Our loss ratios are 
consistently small and failures have 
been almost non-existent. Hence our 
feeling of optimism that our high credit 
standing with the commercial banks 
and insurance companies will afford us 
working capital as needed and at fair 
rates. 


Equity Financing 


The growth and development of our 
more and more 


too much for the 


business demands 
capital investment 
resources of small groups within the 
companies. The same factors of sta- 
bility, continuity and proven record that 
have won for us recognition at the com- 
mercial banks, have gained the con- 
fidence of underwriters and investors 
and insurance companies. It is a high 
compliment to find investment bank- 
ers and underwriters such as Morgan, 
Stanley & Company; Rollins & Sons: 
Dillon Read & Company; Merrill 
Lynch, Pierce, Fenner & Beane; and 
local brokers of good standing handling 
our stock issues. Equally significant 
are the many subordinated and unsub- 
ordinated long term loans by insurance 
companies including Prudential, Equit- 
able Life. Mutual Life. New York Life. 
and others. This signifies a studied 
consideration and acceptance by the in- 
vesting public that assures our business 
the same stability and confidence en 
joyed by the basic enterprises of long 
standing in this Nation. 

For the moment we are free of Regu- 
lation W controls which expired June 
30, 1949. We believe that federal con 
trol of consumer credit is an iniquitous 
thing in that it discriminates against 
lower income groups, adds to the ex- 
pense of every transaction within its 
scope, fosters disrespect for government, 


(Continued on Inside Back Cover) 
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Where Are We Headed? 


By The Honorable HARRY P. CAIN 


Harry P. Cain is United States Sen 
ator from the State of Washington. This 
article contains excerpts from his ad 
dress at the annual banquet at the 35th 
Convention of the National Association 
held in Los 
1949 


ingeles on Se pte mber 29, 


You of America, the men and women, 
are going to make of this country pre 
cisely what you want to make of it 
I can't tell 
myself, though I work in the midst of 


I can't begin to tell you 
government every day, where we are 
going to wind up, but I can tell you on 
the basis of how | make my living 
where we are headed 

Our nation is moving in the direction 
of four totally undesired ends They 
are: One, bankruptcy; two, collectivism 
of some kind—I can't define what: 
three, a labor government; four, a fur 
ther and perhaps a total loss in our 
lifetimes of the effectiveness and the 
influence and the prestige and the im 
portance of your Congress. 

Fortunately, none of us is certain any 
of these dire and sad predictions will 
You, the Amer 
ican people, can make your opportunity 
It is not 


actually come to pass 


to avoid any and all of them 
for me to say or to prophesy what you, 
who vote, will do or when you will get 
around to do it. | can only encourage 
you to determine where your nation is 
tonight in order that you can determine 
where you want it to be tomorrow 
Fenight | can only speak my own views 
and now referring to number one, as I 
shall take each in order as rapidly as 
| can 

Although the President of the United 
States and his staff. commonly referred 
to as the 
the term 


Administration.” ridicules 
bankruptey.” your nation is 


With 58 


million Americans again fully employed 


threatened with bankruptcy 


and with business in a prosperous con 
dition. our government today can't begin 
to pay its bills and I speak in the 
simplest language which l possess 
American bt 


deficit was something more than $2 bil 


Last vear the 


lien This vear’s deficit will be closer 
to $10 billion than to $5 billior Our 
debt has risen to more than $255 billion 
and is still going up Phe end is by 
no means in sight. If this isn’t the read 
to bankruptey, then in the nan 
common sense. there is no such thing as 
bankruptcy Figure it out for your 
selves 

Perhaps three or four brief com 
parisons by way of example might help 


you, as they often help me 
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Senator Cain addressing the Annual 
Banquet 


One: If everyone in the United States 
cashed in all of their life insurance 
policies, the total would amount to $4 
billion. This would not be enough to 
run your present day government tor 
one year All of the life insurance 
savings of 158 million in the so-called 
enlightened 20th century! 

If every urban home owner in this 
country, and that includes most of you, 
sold his or her home, the total would 
amount to about $30 billion. That is 
just enough to run our present day gov 
ernment for about eight months. 

If every farmer in this country sold 
his farm. farm equipment and livestock, 
the total would amount to $25 billion. 
The government couldn't run today for 
seven months on that kind of chicken 
feed 

If every industry in America con 
verted its net working capital into cash, 
the total would amount to $39 billion. 
That is hardly enough to run Uncle 
Sam these days for eleven months, and 
now change pace with me for just one 
second In 1932. Mr Franklin D 
Roosevelt, then a presidential candi 
date. had this to sav in endeavoring to 
become, as he became, the President of 
these United States Any government. 
like any family. can for a year. spend 
i little more than it earns, but after that 
it will be in the poor house.” And I 
raise, as one who represents you in the 
last voice you have got on the face of 
this earth. your Congress, the question, 
‘Is there room in the poor house for 
158 million people?” 

Our second 


Although the 


point: 


President of the United States ridicules 
the term “socialism.” the program he 
has advocated in its entirety would 
seem to follow too closely the disastrous 
pattern of the present socialistic system 
in Great Britain at this time. The com- 
pulsory health insurance program he 
urges is what? I don’t know what you 
have done, but I have studied it and 
thought about it and dreamed over it 
and prayed about it. It is nothing more 
or less than socialized medicine, the 
cost of which not a single agile brain 
in this great gathering of some five 
hundred or six hundred can reasonably 
wr accurately estimate. 

The administration is all ready with 
plausible excuses for placing govern 
ment in the field of what? Your busi 
If this isn't 
socialism, then there is no such thing 


ness; private business. 


as socalism and we need have nothing 
to worry about in the future. 

You, the citizens of this country, have 
a big job, it seems to me, to try to under- 
stand all of this and have a lot of study- 
ing to do to understand today. before 
the coming elections of 1950. 

My third contention, that 
for the first time in its history is faced 


America 


with a possibility of a labor govern 
ment, will not take me long to define. 
For a good many months now organized 
labor has publicized its death list. The 
names on that list. where mine certainly 
as your guest will be found, are those 
who voted for what was known as the 
laft-Hartley Law in the 80th Congress 
and to override the President's veto of 
that same Congress. Organized labor, 
the leaders of organized labor, which is 
greatly different and set apart from the 
rank and file members of labor, has set 
out to defeat anyone on the list. begin- 
ning with a pretty good friend of mine. 
Mr. Robert Taft of Ohio. I don’t know 
what is going to happen in 1950 excepi 
I know this: that if Robert Taft, who 
does not believe in licenses for organ- 

business or 
if Robert Taft 
and his associates are defeated because 


ized labor or organized 


organized anything else 


they believe fundamentally in legisla 
tion which seeks and desires to equalize 
and balance responsibility between the 
great house of labor on the one side and 
the equally great house of management 
on the other—if Americans in your pres 
ent day Congress who believe in such 
principles. are defeated, through the ex 
penditure of vast sums of money and 
by intimidation, it will mean that two 
short years later those who represent 
the same point of view will be liqui 


(Continued on Page 13) 
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The Convention 


The Association’s First West Coast Convention 


“The tumult and the shouting dies, 
The captains and the kings depart.” 


The 35th Convention and Annual 
Meeting is history. From September 
25 to September 30, 1949, the National 
Consumer Finance Association activities 
were centered in Los Angeles. 

The National State 
Small Loan Supervisors held their an- 


Association of 


nual meeting at the Gaylord Hotel, just 
preceding our convention, and invited 
the industry to a joint Industry Day 
conference on Sunday, September 25. 
T. D. Griffin, chairman, Max P. Shelton, 
president, Alan K. Dolliver. M. L. 
Goeglein, B. J. Lenihan and Paul L. 
Selby comprised the conference com 
mittee for NCFA and all participated 
Several state associations and some non- 
member companies were represented. 
The industry 
vited to present their views on issues 


representatives were in- 


and problems of state supervision. A 
free exchange of views in a friendly at 
mosphere marked real progress toward 
better understanding and mutual co- 
operation in rendering better financial 
service to the public. 


af 


Registering for Convention 


On Sunday 
KLAC of Los 
and Paul L. 


Sunday Evening Forum of the Air. The 


evening, over Station 
Angeles. T. D. Griffin 
Selby participated in the 


subject for discussion was “Should the 
Federal Government Control Consumer 
Credit?” 
Gerber, Los Angeles attorney. and Wil 


The proponents were Ludwig 


Dixon. special assistant to the 
Attorney General, Anti-Trust Division. 
We feel that it was clearly established 
that the federal government should not 
credit, but at least 


the subject was well aired over Cali 


liam C. 


control consumer 


fornia’s ether waves. 

September 26 was devoted to an im 
portant meeting of the Executive Com 
mittee for final convention planning, 
tentative budget considerations, mem 
bership applications, and several policy 


proposals. A reception to the gentle- 


NOVEMBER, 1949 


Was an Outstanding Success 


men of the press and radio stations fol- 
lowed at 5:00 p.m. and was well at- 
tended. 

The national Board of Directors met 
on September 27, to consider and act 
upon reports of officers and committees, 
approve a tentative budget for 1950. 
and a discussion of plans for further 
Association activities. 

The Governing Committee ot the Law 
Forum met after the Board meeting 
adjourned. The Law Forum held its 
usual dinner and annual meeting on 
Tuesday evening. with Chairman John 
E. Peterson of lowa presiding. The 
Publications Committee reported on the 
Law Forum publications: the supple 
ment to “Annotations on Small Loan 
Laws,” “Index to 
published 


Legal Literature.” 


reports of sub-committees, 
and announced plans for the publication 
“Compilation of Consumer 
Laws” in 1950. The Law 
Forum Bulletin is to continue. The 
Membership Committee 


of a new 
Finance 


reported 23] 
lawyers as active members and invited 
all qualified and approved lawyers in 
the consumer finance field to become 
William B. Paul, Jr.. was 


elected chairman, and John E. Peterson. 


members, 
vice chairman, for the ensuing year. 

The first general session with Max P. 
Shelton, president, presiding, opened on 
Wednesday September 28, 
with the showing of the industry movie. 
Who Gets the Credit. An interesting 


morning, 


and generous welcome was given by 
Lieutenant-Governor Goodwin J. Knight 
Greetings by M. L. 


president of the California 


of California 
Goeglein, 
Loan and Finance Association, were 
extended, and the response was made 
by I. L. Brisbin, vice president. NCFA 
The keynote address on “Our Progress. 
Problems and Prospects” was delivered 


by Richard E. 


state Finance Corporation, and it gained 


Meier. president, Inter 


a great deal of publicity not only in 
the Los 
throughout the nation. 


Angeles papers but in papers 
A stirring, inter 
esting and educational talk was de 
livered by Dr. Rufus B. von KleinSmid. 
chancellor. | niversity of Southe rm ( ali 
“Current 


fornia, on Trends in Our 


Economy.” which concluded the morn 


Ing session. 

\ luncheon meeting was held at noon 
and was addressed by Ed J 
Councilman, 12th District, City of Los 
Angeles, on “The Importance of You 
to Your Industry.” His talk 


was an emphasis of the importance of 


Davenport 


indeed 


good public relations. 
The second general session consisted 
of four round table discussions. 


Round Table No. 1 on “Checking 
Your Own Operations,” was presided 
over by Lawrence M. Curtiss, vice presi- 
dent, American Investment Company of 
Illinois. Those who participated were 
Perle C. 
dent, Capital Finance Corporation, who 
“Telephone Checking and 
Smith, treas- 
urer, Pacific Finance Corporation, whose 
subject was “Internal Controls”; Theo- 
dore N. Burke, vice president, Inter- 
state Loan 
“The Limited Exchange,” and Russell 
C. Mansfield, vice president, Security 
Bankers Management Corporation, who 
discussed “The Unlimited Exchange.” 


James, assistant to the pres:- 


discussed 


Shopper Service”; E. A. 


Company. who discussed 


Ed Davenport speaking 


Round Table No. 2 on “Improving 
Interviewing” was presided over by Paul 
M. Shore. director of personnel, House 
hold Finance Corporation. “Interviews 
with Loan Applicants” was discussed by 
W. H. Dyas. manager. Public Loan Cor 
poration, San Diego; “Public Relations 
Interviews” was the theme of M. E. 
Lerch, 
tions. Household Finance Corporation, 
Philadelphia 
Applicants” was covered by Thomas B. 
First National 


regional director of public rela 
and “Interviews with Job 


Perry of the Security 
Bank, Los Angeles. 
Round Table No. 3 on “Building New 
Pusiness” was presided over by A. 
LeRoy Nelson. vice preside nt. Budget 
Finance Plan. Ine. Hal Wagner, ad 
Local 
pany, discussed “New 
Advertising Sources”; W 


vertising mana Loan Com 
Business from 
P. Rucklos of 
Rucklos and Company. Pasadena, spoke 
on “New Business through Cutside Con 
tacts,” and H. G. Simms, vice presiden?, 
Credit 
“New 
Recommends.” 


Round 1 able No. 1 on 


lems” was 


I mployee s Corporation, dis 


coursed on Business through 
“Legal Prob 


Leo M. 


Committee, 


presided over by 
Gardner. 
NCFA. 

subject discussed by Joseph E. Newton, 


chairman, Law 
“Wages and Hours” was the 
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T. D. Griffin presenting Honor Awards President Shelton and Round Table Chairmen, L. to 
L. M. Gardn 





Above to A. K. Dolliver 


Below to L. J. Ingram 


Winners of Golf Prizes and Their Trophies, I 
F. S. Meyer, W. S. Day, W. B. Paul, Jr., I 
and 


Speakers’ Table—35th Annual Banquet—National Consumer Finane 
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jeles Convention 


R. H. Parker, H. C. Peterson, J. E. Harmon, 


vodcock, D. Hollenbeck, 
een. 


E. 


MacDonald 


Board of Directors in Session, September 27, 1949, clockwise: 
T. N. Burke, D. L. Barnes, J. H. Hendee, C. A. Dougherty, C. A. 
Gerhardt, C. T. MacDermott, A. P. Snite L. Brisbin, T. D. 
Griffin, L. J. Ingram, E. Berkeley, M. P. Sh m, B. J. Lenihan, 
L. Heymann, B. E. Henderson, A. R. Dana, W. T. Christian, M. L. 
Geoglein, R. E. Meier, P. L. Selby, D. Weir, R. E. Vester, W. R. 
McAlister, and G. W. Kehr, (guest). 


President Shelton Greets Dr. Von KleinSmid as Mr. Selby 
looks on 


ation, Cocoanut Grove, Ambassador Hotel, Los Angeles, California 


al j (vy 
aes se | 
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attorney, Local Loan Company; “Anti 
Trust Cases” was the subject for Wil- 
liam B. Paul, Jr., vice president-secre- 
tary, Security Bankers Management 
Corporation; “ Allocation of Net Income 
for State Tax Purposes” was discussed 
by John E. Peterson, secretary, State 
Finance Company; “Operating Instruc 
tions re 
Bryan Purteet, Public 
and a ‘Report on Proposed Form of 
Lien to Supersede Chattel Mortgages” 
was made by Charles S. Kelly of Huba 
chek & Kelly, attorneys, Household Fi 


nance Corporation. 


Bankruptcy” was covered by 
Loan Company. 


Following the round table discussions 
a reception and cocktail party were pro 
vided with the West Coast state associa 
tions acting as hosts 

On Thursday the third general session 
was called to order by I. L. Brisbin. vice 
president. The motion picture, Every 
Seventh Family, was shown, which 
was followed by a discussion on “Good 
Public Relations.” Speakers at this 
session included A. T. Danielson. vice 
president and general superintendent 


Barker 
spoke on “The 


Brothers 
Theme of Good Pub 
“The Need for Good 


Relations” was the subject of 


Corporation, who 


lic Relations”; 
Public 
Elliott Taylor, manager, public relations 
Pacific Finance Corporation, 
Relations Methods” was 
Wolcott, Jr.. di 


California 


division 
and “Public 
covered by Robert B 
public relations, 
Association A re 


view of state association public relations 


rector ot 
Loan and Finance 


programs followed 

The annual golf tournament was held 
at the California Country Club the 
afternoon, the chairman of which was 
Roy O. Siemon of Household Finanee 
Corporation, who was ably assisted by 
Edward Mek hione | os Angele s at 
torney The following were the prize 
winners in the tournament: Lyle S 
Woodcock 
Jess Harmon. who was closest to the pin 
on No. 3 hole: H. E. MacDonald. who 
had the longest drive on No. 1 tee 


he was the first to drive in the first four 


who had the highest score 


some to tee off in the tournament and 
drive the ball down the fairway 260 
vards W B Paul, Jr. had low score 
on No. 12 hole: 
Paul an 
Breen ! id low gross 
flight R H Parker 
Dwight Hollenbeck had 
the first flight: H. ¢ 
net in the first flight: Ferd Mever had 
low net in the championship flight and 
tied with Winheld Day with 

the Michigan 
there was a play-off, with Mr. Day the 
Whaley won the blind 


Saunders tied 


i draw was necess 


Peterson hac 


Trophy and golf 


winner; Ira 
bogey 

The annual banquet was held in the 
Cocoanut Grove and was presided over 
by Max P. Shelton An address on 
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P. R. Panel: Wolcott, Taylor, Daniel- 
son and Brisbin, presiding 


“VY here Are W e Headed?” was de- 
livered by the Honorable Harry P. Cain, 
United States Senator from the State 
of Washington. He gave a clear-cut 
and interesting talk. See a synopsis of 
his address elsewhere in this issue. 
Distinguished Service Awards were pre 
sented to Alan K. Dolliver of Wilming 
and to Leon J. Ingram 
Ohio, by T. D. Griffin, 


Committee, 


ton, Delaware 
of Columbus 
chairman of the Executive 
for their unselfish service to the in 
dustry. Following the banquet, Dorothy 
Shay 


dancing 


entertained those 
followed. The 
perfect and the music superb 


present and 


setting was 


The annual business meeting followed 
on Friday morning. Reports were made 
by President Shelton; 
President Paul L. Selby 
Evelyn Berkeley: Treasurer Charles A 


Chairman of the Executive 


Executive Vice 


Secretary 


Dougherty: 
Committee, T. D. Griffin: Chairman of 
the Law Committee. Leo M 
and Chairman of the Public Relations 
B. J. Lenihan. Paul Selby 


reported among other things that there 


Gardner 
Committee 


are 2.563 member offices in the Asso 
ciation representing 535 member com 
panies, and 32 state associations are as 
sociate members. T. D. Griffin, in his 
report, told of the approval of the 
Executive Committee of the establish 
ment of an Advertising Forum in the 
Association similar to the Law Forum 

The inaugural luncheon followed and 
the following officers were announced 


President I Ss Phila 
delphia 


Brisbin, 


Below: Inaugural Luncheon; Carrillo, 


Shelton and Chase 


Vice President—B. J. Lenihan, Louis- 
ville, Kentucky. 
Treasurer—Charles A. 
Camden, New Jersey. 
Executive Vice President—Paul L. 
Selby, Washington, D. C. 
Secretary—Evelyn Berkeley, 
ington, D. C. 


Dougherty, 


Wash- 


An address of the noted motion pic- 
ture actor. Leo Carrillo, “California’s 
Ambassador of Good Will,” concluded 
the luncheon, which brought the con- 
vention to a close, 





“I think it's awhully nice of Mr. Parker to 
help the children rehearse for the wedding |” 





STATEMENT OF THE OWNERSHIP. MANAGE 


MENT. AND CIRCULATION REQUIRED BY THE 
ACT OF CONGRESS OF AUGUST 2 
AMENDED BY THE ACTS 
AND JULY 2, 1946 (Tithe 


$s. 1912, AS 
OF MARCH 3, 1933 
Unit ¢ 
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New Board Members Elected at Annual Meeting 


Wilbur A. Bean 


At the Annual Meeting of the Na 
tional Association held in Los Angeles 
on September 30. 1949, four members 
were elected to serve on the Board of 
Wilbur 


secretary-treasurer of the 


Directors for their first terms. 
A. Bean. 
Equitable Credit Corporation, Albany, 
New York, was one of these. 

Mr. Bean was born at Beachville, 
Marvland. and received his schooling 
He established himself 
Albany when he was 


in that state 
in business in 
twenty-four years old and has become 
one of Albany's leading businessmen. 
He has always been active in com 
munity and trade association work. He 
has long been identified with the Albany 


Andrew T. Coyle 


NOVEMBER, 1949 


Chamber of Commerce and has served 
as president of the Federation of Sales 
Executives of Albany. He was presi- 
dent of the New York State Consumer 
Finance Association for several years 
and is at present chairman of its Execu 
tive Committee. 

Andrew T. 


came president of Commonwealth Loan 


Coyle, who recently be 


Company of Indianapolis, Indiana, is 
also a first-termer. As mentioned in an 
article on Mr. Coyle in the October 
issue of this magazine, he has had 22 
years of varied experience with Com 
monwealth and knows the consumer 
finance business thoroughly. 


Harold E. MacDonald 


The third in the group is Harold E 
MacDonald, executive vice president of 
Household Finance 
cago 

Mr. MacDonald has had twenty years’ 


experience in an executive capacity 


Corporation, Chi 


with nationally known chain stores and 
merchandising companies. For twelve 
years he was associated with Mont 
Ward & Company 


gomery where he 


advanced to vice preside nt before he 


left to become vice president of Schen 
ley Distillers. Inc., 
capacity for four years 

He is a native of New England and 
attended the Massachusetts Institute of 
Pec hnology 

Mr. MacDonald is also a member of 
the Board of Directors of Household. 

Wallace ¢ 


ber of the group. He is secretary 


remaining in that 


Tinsley is the fourth mem 


treasurer and general manager of the 
Mutual Finance Company of Tampa. 
Florida. He was one of three stock 


holders when the company was organ 


Wallace C. Tinsley 


ized in 1927 and purchased the interest 
of his two associates. The company is 
now a locally owned institution with 
numerous stockholders. 

Mr. Tinsley was born in Culpeper, 
Virginia, and reared on a farm there. 
He graduated from Virginia Polytechnic 
Institute, class of 1919 in Agriculture 
(S.S.) and is still vitally interested in 
the subject, particularly pasture im 
provement, orange groves and livestock 
in Florida 

Mr. Tinsley attended the first meet 
ing of the consumer finance group held 
in Florida and has missed only three 
state association meetings in 22 years 
He served two terms as president of 
the Florida Association, has been on its 
Executive Committee for 22 years and 
has been membership chairman for 15 
years. He is a member of the Board 
of Directors of the 


Association, 


Tampa Merchants 
member of the Tampa 
Kiwanis Club, Tampa Executive Club, 
Chamber of Commerce, is a 32nd 
Degree Mason, Shriner and Elk 

Mr. Tinsley also takes an active inter 
est in the work of the 4-H Club of the 
Junior Chamber of Commerce. 


No one objects to how much you say 
if you say it in a few words. Brevity is 
the child of silence, and is a credit to its 


Wesley Vews 


parentage 
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Personalities 


“the 
Are you 


This month the personality is 
little man who wasn’t there.” 
one of those? Has your company been 


We know 


interesting 


represented in this column? 
that 
personalities in the consumer 


there are hundreds of 
hnance 
in fact, we have some stories 
in file right now for future publication. 
But this month we decided to hold back 
on them in order to point out that this 
is your column and it is only from the 


members of the Association that we can 
get material for it. 

Perhaps you have thought of someone 
whose picture and story you would like 
to see in this space but you just haven't 
gotten around to doing anything about 
it. Maybe 


sending in your own. 


considered 
Don’t be modest 
about it: people like to read about other 


you have even 


people and it has been said that people 
like to see their pictures in print. 

It really doesn’t take too much effort. 
All we need is a picture 
shot will do 


a good snap- 
and a brief biographical 
sketch; be sure that it contains the little 
things that make for interesting read 
ing and make the story just a bit dif- 
ferent the 
tell. 


We feel that we are missing too many 


from one anyone else can 


people who ought to appear in this 
column but we can’t do much about it. 
You 
your 


How 


However, all of you members can. 
either the material in 


selves or urge others to do so. 


can send 


about it? 
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WENTY Years Agoin the News 


Industrial Lenders News, November 1929 


National Officers, 1929-1930: 


President, Albert P. Snite; Vice President, T. M. Kauf- 
man; Executive Vice President, W. Frank Persons; 
Treasurer, T. J. Harrison; Secretary, G. W. Kehr 


Business must understand that, as such, it has no sacred privileges 
which the public is bound to respect. It must realize that if it is to 
retain its legitimate liberty it must win and keep the public confidence; 
and the only way to win public confidence is to deserve it. Business 
liberty is held on the tenure of good behavior, and we cannot say of the 
public that what it doesn’t know doesn’t hurt, because it does hurt— 
hurts both the public and business. 

If the public is intelligently to appraise and clearly to understand the 
public value of our economic processes and fairly to judge the character 
of business practices, it must be an informed public. Its information 
must be kept fully abreast of the rapid and extensive manifestations of 


business evolution. 


—U. S. Chamber of Commerce President Butterworth. 


ON Se 


The word “service” is one of the most interesting in the English 
language. Webster 
another; benefit.” 
worn thin by much loose, irresponsible handling until it must be ap- 


defines “service” as “assistance or kindness to 


During the last business decade this word has been 


praised in connection with the character or resources of the individual 
or institution offering it. 

Many have grasped the word “service” as the means of convincing 
the public of something which does not actually exist. Service, as it 
applies to a business institution, must not be judged as a fixture—it 
must be actually imbedded in the hearts of the individuals responsible 
for the relations of that institution to the public. Properly appreciated, 
the idea of service, rather than the word “service,” has no limitations. 
It is questionable whether we in the business of financing the American 
family really and truly appreciate the enormous service we can render 
to mankind. The mere advancing of dollars and cents to the individual 
in need of money is, upon analysis, the least of our service to the public; 
that becomes merely a business transaction. That relieves the immediate 
emergency but to be of lasting benefit the service of the loan manager 
must go a step further. It is one thing, of course, to get a man out 
of debt and it is quite another thing to keep him out. Our business 


presents a splendid opportunity to serve both of these purposes. 


WOH TO OY ey 


According to the latest estimates and figures, there are now more 
than 3,300 licensed finance offices in our business in the United States 
with total outstanding loans of $175,000,000 as against 2,300 offices 
and $100,000,000 of loans 2'% 


years ago. 


CONSUMER FINANCE NEWS 





Where Are We Headed? 


(Continued from Page 6) 


dated from your Congress and imme- 
diately thereafter your American Con- 
gress in the 20th century will consist, 
it seem to me, of men and women, who 
for the most part, are committed to the 
wishes and the will and the whims and 
the dictates of an organized special seg- 
ment of our society and I think that it 
is high time that people in public life 
endeavor, as best they can to define 
some of the issues which lie before us. 

We want this country, if it is our kind 
of a country, never to be run by any 


special segment of our society, be it 


labor, be it business, be it your profes- 
sion or anything else. 

My fourth point is that your Con- 
gress is on the way out. I want to 
spend most of my time on this and that 
won't take long. I feel as deeply as I 
do because, fortunately, as a relatively 
young American in the Senate, I have 
had the privilege for 15 years of living 
as a soldier and as a civilian through 
the rest of this world. I know what 
the elimination of parliaments have 
meant to the standards of living and 
to the hopes and aspirations and the 
dreams of such people as you and I. I 
don’t want that to happen here. 

The men who wrote our Constitution 
realized the importance of a balanced 
power and our legislative agency in 
America is still separate, the legislative 
from the executive, but under the pres- 
ent system, this separation is rapidly 
disappearing. The executive is gaining 
the power to make its own law and to 
control the courts, although the struc- 
ture outwardly appears to be un- 
changed. I think I am talking about a 
revolution in this 20th century which 
goes on unknown, under the very noses 
of a great majority of the American 
people. 

American 
Congress if its function, and this is 


There is no need for an 


what its function has largely been in 
recent years, is merely to write laws, 
conveying to the President in pleasing 
language the power to do whatever he 
likes. 
down restraints on the executive branch 
of government and to define the chan- 


The role of Congress is to lay 


nels through which the executive power 
is to flow. 
We tend to 


power is physical and substantial; it is 


forget that executive 


the power of the military leader or the 
commander-in-chief. 
can be wielded by a strong and ruthless 


Executive power 
individual and his henchmen. But 
legislative power requires the voluntary 
support of a sophisticated and_ self- 
disciplined people. You are the power, 
you are the people behind the Congress 
of the United States, and unless you 
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recognize your force behind that Con- 
gress, it will become even more rapidly 
a disintegrated, futile, meaningless body 
on the face of the earth. The greatest 
forward step was made by the English 
speaking people when they turned from 
a council or mass meeting to a small 
body of representatives to keep watch 
over the chief and his personal ideas. 

The political problem of our presen! 
republic today is just as simple as it 
was centuries ago. It is to insure that 
the ruler, whoever he may be, is cur- 
tailed in the use of public money and 
you sit down with your pencil and 
paper and try to prove me wrong. We 
call it parliamentary protection of your 
liberties. The power of the legislative. 
It used to be called more accurately 
the separation of the purse from the 
sword. Our forefathers knew what we 
forget, that the chief of state also 
possesses the sword. The people can 
control the sword only if they keep con- 
trol of the purse, which is power to 
supply the armies, or in our more re- 
fined age, to control the salaries of the 
bureaucracies. I don’t know how far it 
is going to go, but we have about two 
and a half million who aren't adding 
one single iota to the productivity of 
America. 

It costs us more today to run our gov- 
ernment in the fiscal year 1950 than it 
does to feed 158 million American peo- 
ple. so it ought to be realized that Con- 
gress is not only a part of government. 
but a defense against government. It 
is a wall which the people have built 
to insure that the chief, whoever he may 
be—he might just as well be a Re- 
publican in years to come—whoever he 
may be, and I mean that, cannot send 
his armies to punish the leaders of the 
people or to take their property except 
as the people’s representative, the Con- 
gress, decrees, 

Mussolini said, “I will not take from 
Hitler 


and Stalin usurped the power of the 


the people their legislative toy.” 


purse and gained the power of the 
sword. Similarly our different programs 
for big spending since the early °30's 
have been variations of one central plan 
to give the executive free money 

money he could use as he saw fit. In 
WPA. PWA, Lend-Lease. and all the 
rest of the emergency legislation, Con- 
gress never insisted and Congress was 
never allowed to say how the money 
was to be spent or define the exact 
powers and duties of the spending 
agencies. That discretion is all any 
executive will ever need for if the law 
is not precise, Congress will never know 
whether the executive actually obeys 
the law and as one who is in your Con- 
gress, I say that we have been fright- 
fully guilty of flagrant carelessness in 
writing laws which were nothing but 


broad generalities under which the 


power of the executive has constantly 
increased. Generalities are not law, 
no matter how legally they may be 
dressed up in sections and articles. 
Keeping the traditional form of law is 
merely part of the deceptive process. 
It is through flagrant and venomous 
language, cast in legal form, that the 
executive has gained the power to de- 
sign what laws it will and will not 
observe. 

The American 
their liberty on the strength with which 


people depend for 


Congress can impose restraints on the 
spending of the executive; otherwise, 
the sword and the purse are reunited in 
the hand of the ruler and his following. 
Then all the gains the armed citizens 
have gained in 300 years will be lost. 
Your present day Congress, both Demo- 
crats and Republicans, is the last 
absolute parliament on the face of this 
earth. 

I came tonight not to tell you where 
we are going, but to suggest as best I 
And if I 
am right, as I so sincerely think I am 
right, the answer to the future lies not, 


could where we are headed. 


it seems to me, in the Congress as it is 
now constituted, but lies within the de- 
sires and the directives and the ambi- 
tions of the majority of the American 
people. 

You people can rush within a couple 
of years so far to the left you will never 
get back, or you can turn, it seems to 
me, not violently to the right, but back 
somewhere where General Eisenhower 
calls it the middle of the road. The 
contest and challenge is up to you, 
you and me, the American citizens, a 
member of the greatest fraternity on 
earth, the brotherhood of free men. 
Because a million American citizens 
have died, and millions have suffered 
in the wars of this republic, you and I 
enjoy a greater freedom than any other 
citizen of any other nation in any other 
period in all of the history of mankind. 
You and I have greater freedom to wor- 
ship, to learn, to love, and to pray; ours 
is the freedom to do, to compete, to 
invest, to invent, to save, to create, to 
promote, and we have the freedom to 
choose, to join, to vote, even though we 
often pass it by. We have the freedom 
to speak and to walk with our heads 
high and you and I are free to be our 
own selves as an individual human soul. 
You and I are free to glorify Almighty 
God. I say as an individual, I am re- 
sponsible for this freedom. 

The answer to where we really will 
go lies in the number of responsible 
Americans in the years which lie ahead. 


Men usually get somewhere when 
they develop a brake for the tongue 
and an accelerator for the brain.—Gas 


Flame. 
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A Glance at What They Are Doing Former Board 


Member Dies 


Byrd E. Henderson, president of 
Household Finance Corporation, and 
Earl Larsen, 
Household, headed up the ( onsumer 
Finance Division of the Chicago Com 
munity Chest Fund Drive this year as 


treasurer, also of 


chairman and co-chairman, respectively. 
Again this division was the first to go 
over the top. Mr 
earned his “Oscar” and that goes for 
Mr. Larsen, too. It is nice to know that 


in all Chicagoland, our industry was the 


Henderson has well 


very first to reach its quota 

Wallace C. Tinsley, captain in 
charge of the finance company solicita 
tion in the Community Chest Drive in 
Tampa, Florida, was delighted when 
the employees of his own company over 


quota Mr 


said he was confident that the other 


subscribed their Tinsley 
firms in his division would do as well or 
better, and that the consumer finance 
companies will more than make their 


oal 


Left to Right: Judge Charles 1. Daw- 
son, Governor Earle C. Clements 


B. J. Lenihan. 


B. J. Lenihan, Judge Dawson and 
sparking the 


Governor Clements are 
drive to raise $150,000 in support of an 
amendment to lift the $5.000 salary limit 
officials Mr. Lenihan is 
Kentucky 


tional Education Foundation which has 


on public 
president of the Constitu 
launched the campaign to put across an 
amendment to the State's Constitution. 

Ernst A. Dauer, 
credit 


director of con 
Household Fi 


nance Corporation, while in Los Angeles 


sumer studies 
attending the annual convention of the 
NCEA, spoke on the subject 
Credit Yesterday and 
combined classes in credits and colle 


Southern 


Consume 
Today” betore 
tions at the University of 
California on the morning of Se pte mber 


7 


to combined classes on economics 
and consumption and corporate finan 
cial policy on the evening of Septe mber 
28 and to combined classes in financial 
institutions on the morning of Septem 


ber 30. On September 29, he addressed 
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the Economic Section of Town Hall of 
Los Angeles at a luncheon meeting on 
the subject “Should Consumer Credit 
be Subject to Government Regulation?” 

Hal Wagner, advertising manager 
of Local Loan ¢ ompany, represented the 
industry by addressing two important 
Mr. Wagner 


appeared before the national convention 


conventions in October. 


of the Brewers Association in Chicago 
before an audience of approximately 
1.000 and several days later spoke at the 
annual convention of the Ohio Associa 
tion of Real Estate Boards. 

Charles M. Morrison, secretary- 
Finance 
Cheboygan, Michigan, was 


treasurer of the Cheboygan 
Company 
elected president of the new ¢ heboygan 
Parent-Teachers Association by a unani 
mous vote. Mr. Morrison is a member 
of the Board of Directors of the Michi 
Association 


gan Consumer’ Finance 


He is very prominent in community 
and civic activities in Cheboygan as 
well as being a former District Lieu 
tenant-Governor of Kiwanis Interna 
tional 

A. 5. Sieloff, secretary of the In 
diana Association of Installment Credit 
( ompanies Inc received the honorary 
33rd degree of the Supreme Council of 
Scottish Rite Masonry at ceremonies 
at the Palmer House in Chicago on Sep 


tember 28 


Satisfaction Guaranteed 


The other day one of the customers 

our Milwaukee. Wise. office stopped 

to renew her account and in the 
course of the discussion expressed het 
gratitude and thanks for the service we 
have given her and her husband in the 
past eleven years 

With their first loan of $200 the 
couple made a down payment on a 
farm, carrying a 


small twenty acre 


$3.800 land contract In successive 
loans during the intervening years, the 
customer invested approximately $15 
000 in additional land, equipment and 
cattle until the couple now owns 200 
acres, 60 cows, and assorted poultry 

all this in addition to raising two chil 
While their mortgage is $9,000 
the estimated “as is” value of the farm 
is in the neighborhood of $55.000 with 


a net income of from $400 to $500 per 


dren. 


month, principally from milk, feed, and 
poultry 

This account is a fine illustration of 
how intelligent consumer borrowing can 
influence a family’s future. Our Mil 
waukee office has a standing invitation 
for the personnel to pay a visit to the 


farm at any time 


Public Loan Corporation. 


John L. Rush 





John L. Rush, widely known 
for his legal work in the field 
of consumer finance, died in Los 
Angeles October 19 after a short 
illness 

He had been associated with 
Pacific Finance Corporation in a 
legal capacity since 1924 In 
1934 he was elected to the board 
of directors, and assumed the title 
of general counsel in 1944 

He had served on the board of 
National Con 


(Association, and 


directors of the 
sumer Finance 
at the time of his death was a 
member of that organization's 
Law Forum 

Mr. Rush was born in Denver 
Colorado, May 6, 1896 
a graduate of the University of 
Colorado and of the Stanford 
University Law School. He had 
Angeles 


since completing his legal educa 


ie was 


been a resident of Los 


tion He was the son of John 
L. Rush, Sr.. 
nent Colorado attorney, who held 
the ofhees of district 


and superior judge in Denver be 


at one time a promi 
attorney 


fore moving to Los Angeles. Un 
til his death eight years ago he 
practiced law in California. 

Mr. Rush is survived by his 
wife. Mrs. Elizabeth Rush, and 
Elsie Jean Rush 

Lloyd, both 
Angeles. Fu 
neral services were held in Los 
Angeles October 21. 


two daughters, 
and Mrs 


residents of Los 


Virginia 
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State Association Activities 





Massachusetts 


Charles J. Ahearn, 

Northeast Finance Corporation, Matta 
i 

pan, was re-elected president of the as 


treasurer of 


sociation at the 28th Annual Meeting 
at the Sheraton Hotel, Boston, Septem 
ber 13, 1949, 

Elected to the Executive Committee 
were Thomas P. Corcoran, Pioneer 
Loan and Finance Corporation, West 
field; Francis M. Gannon, Beneficial 
Management Corporation, Boston; Fl 
mer J. Lutz, Public Loan Company. 
MacDermott, Mer 
chants Acc eptance Corporation, Worces 
ter: John L. McHenry, Local Finance 
Company. Boston; Martin W. Newman. 
Practical Bankers, Inc., Boston; Joseph 


Boston; Charles T 


B. Powers, Family Loan Corporation, 
Boston, and Louis Schwartz, Coleman 


Finance Company. Inc., Boston. 


Officers elected at this session were 


Charles J. Ahearn. president; Alfred F. 
Wilmouth, first vice president; Arthur 
E. Jasmin, second vice 
Thomas H. Hoare, secretary. and 
Charles T. MacDermott, Jr.. 


Committee chairmen appointed for 


president; 
treasurer. 


the ensuing year by President Ahearn 
were: Public Relations, Martin W. New 
man; Membership. Alfred F. Wil 
mouth: Publicity. Ernest F. MeNeil. 
The Twenty-eighth Annual Meeting 
featured an address by Mr. Charles H. 
Watts, chairman of the board, Bene 
ficial Management 
president of the Newark, New Jersey. 
Mr. Watts dis 


cussed the future of our business as he 


Corporation and 
Chamber of Commerce 
sees it after twenty-five years as head 


of the 
stressed the need for a continued con 


Beneficial organization. He 


cern for public relations to insure a 
constant and steady development. 

Following his address, a plaque was 
presented to Mr. Watts in behalf of the 
association by Mr. Charles T. Mae 
Dermott 


. 
Pennsylvania 

The Pennsylvania Consumer Finance 
Association held its Third Quarterly 
Meeting of 1949 at the Hotel Hershey. 
Hershey, Pennsylvania, September 12 
13, 1949. 

\ few routine matters were soon dis 
posed of by the Executive Committee 
at its meeting Monday afternoon with 
a full attendance. Chairman Brisbin 
then presented a proposal that had been 
offered to have the Pennsylvania Con- 
sumer Finance Association sponsor a 
group insurance plan for its member- 
ship. He stated that the purpose would 
be to enable member companies, espe- 
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cially smaller ones, to obtain straight 
life, health and accident, hospitaliza- 
tion, ete., insurance at rates not other- 
wise available. After considerable dis- 
cussion the committee agreed to give 
the idea favorable recommendation to 
the Board of Directors subject to satis 
factory assurance that the plan would 
not increase the work of the association 
office: that it would not disturb the tax 
free status of the association; and that 
the association would in no way be re 
sponsible for its general promotion. 

The final act of the Executive Com 
mittee was to formulate and approve 
plans and program for the 35th Annual 
Meeting of the association to be held 
at the Benjamin Franklin Hotel, Phila 
delphia, November 9, 1949, 

President Frank C. Hallowell called 
the meeting of the Board of Directors 
to order at 9:00 p-m.. Monday. Sep 
tember 12. 

The reports of officers and standing 
committees were received. 

Treasurer Buck and Secretary Sexton 
reported good results in collecting dues 
for the second half-year. Four resigna 
tions were reported but two were for 
offices that had been sold. and in a 
third case the sale was pending. One 
member was suspended for non-pay 
ment of dues. 

The secretary presented applications 
from four new members. These were 
accepted for recommendation to the 
membership meeting. 

The Board approved a corrected in 
terpretation of the method of calcu 
lating membership dues. This was pre 
sented by H. L. Buck as chairman of a 
committee appointed for that purpose. 

rhe first feature on the program for 
the 13th was the panel discussion con 
ducted by Director R. G. Kirschmann 
“You and Your 
Business.” Mr. Kirschmann was ably 
assisted by S. A. Reimert. H. W. Gib 
son, Miss Edith E. Widdall and A. G. 
Hittinger, all of whom presented short 
papers, and by Paul M. Lobb, D. J. 
McCaffrey and J. W. Nelms as discuss 


ants. The association has never spon 


The general theme was 


sored a program feature that sparked 
more lively participation. The panel 
members were splendidly supported, 
quizzed and challenged by members in 
the audience. 

I. L. Brisbin, at conclusion of the 
discussion, said it was one of the best 
things he had ever listened to at any 


He spoke 


the feeling of all present and especially 


sort of association meeting. 


he gave a large share of the credit to 
the masterful handling of the affair 
by Mr. Kirschmann. 


The regular business meeting of the 


membership was called to order by 
President Hallowell immediately follow- 
ing the conclusion of the panel discus- 
sion. The reports of officers and com- 
mittees were presented as given to the 
Board. 

Applications for membership were ap- 
proved as recommended by the Board. 
These represent a net gain of eight, 
bringing the total count up to 378, the 
largest in association history. 

Under the call for new business L. L. 
Brisbin, chairman of the Executive 
Committee, presented the proposal for 
the association to sponsor a group in- 
surance plan for the membership. Fol- 
lowing a period of discussion, a motion 
was adopted referring the matter to the 
Executive Committee for further study 
and final recommendation at the next 
meeting. 

At the conclusion of the business 
meeting the whole group adjourned to 
the main dining room for an excellent 
lunch. 

R. W. 


vestment 


(Bob) Farlow, of Girard In 
Company, Pottsville, con 
tributed much to the success of the 
meeting. He, being somewhat of a 
photographer, was on hand with his 
camera to make group pictures. But a 
more important service was his showing 
of the two films, Every Seventh Family, 
and Who Gets the Credit. He had 
brought along his own equipment for 
that purpose. These movies were shown 
in the afternoon. 

The whole quarterly meeting ended 
in good fellowship and a feeling among 
the group that the program had been 
very much worthwhile. 


Washington 

The members of the Washington 
State Association of Small Loan Com 
panies were treated to another fine 
picnic at Money Creek on August 21, 
under the capable chairmanship of 
Tom Barto, assisted among others by 
Andy Anderson, Harry Crutcher and 
wives. There were almost 100 mem 
bers and guests attending. 

Tender corn on the cob, coffee. 
cantaloupes, ice cream and delicious 
smoked salmon, expertly prepared by 
Tom Barto, were furnished in quantity. 
Tom’s excellent salmon lived up to and 
if anything, surpassed what he has 
served before. 

The fame of our annual Money Creek 
picnic even enticed Mr. and Mrs. Ray 
E. Vester to fly up from Portland to 
attend. They were accompanied by 
Mr. and Mrs. Al Constans. Among 
guests present were Mr. and Mrs. Ray 
Carrell and Mr. and Mrs. George Lewis, 
Dept. of Banking, State of Washington. 

Our thanks go to Tom, his committee 
and all the others who helped to make 
another Money Creek picnic a success. 
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Cases in Credits and 
Collections 
By Theodore N. Beckman 


Professor of Business Organization 
The Ohio State University 
and Schuyler F. Otteson 
Associate Professor of Marketing 
School of Business, Indiana University 
376 pages, 6 x 9. $4.50 

This distinctive new case book con 
sists of an introduction and 60 cases 
taken from the files of credit depart 
ments and referees’ offices, changed only 
enough to prevent identification, and 
edited and reorganized to enhance the 
value of the material. 

The cases cover both consumer and 
mercantile credit, and are representative 
of various retail, wholesale, manufac 
Each 


case includes the decision reached by 


turing, and financing businesses. 


the credit manager, and gives reasons 
for his decision. Questions are pre 
sented at the end of each case. 

Every effort has been made to secure 
and present actual, not synthetic cases, 
which are therefore typical and hence 
recurrent. 
not be dated but will be timeless, and 
will not be affected by changes in busi 


As a result, the cases will 


ness conditions, except where so indi 
cated. 

The book is up to date, and the cases 
cover the subject up to the present, in 
cluding such development as the floor 
financing of inventories as well as the 
financing of sales by dealers through 
a finance company. Bankruptcy pro 
cedure is dealt with more comprehen 
sively than usual. 

Although the treatment is eminently 
practical and realistic, the material is 
tied closely to principles. 


Contents 


I. Place, Organization, and Fune- 
tioning of a Credit Department. 

Il. Granting Credit to Consumers on 
Charge Accounts. 

Ill. Credit Extension to Consumers 
on Installment Accounts. 

IV. Mercantile Credit Granting to 
New Customers. 

V. Mercantile Credit Granting to Old 
Customers. 

VI. Emphasis on 
ments in the Extension of Mercantile 
Credit. 

VII. Use of Credit Limits in Con- 
sumer and Mercantile Credit. 

VIII. Collecting Past-Due Accounts 
from Consumers. 

IX. Collecting Accounts from Busi- 
ness Concerns by Regular Procedures. 

X. Collecting from Business Con- 
cerns by Special Methods and through 
Use of Extensions, Compositions, As- 
Liquidations, and Bank- 


Financial State- 


signments, 
ruptcy. 

Copies available from McGraw-Hill 
Book Company, Inc.. 330 West 42nd 
Street, New York 18, N. Y 
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“Specialists in serving Loan and Finance Companies” 


INDUSTRIAL MICROFILMING 
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Letters re Collection 


of Foreign Accounts 


Dear Mr. Gibson: 

The writer has followed your articles 
in the two recent issues of our national 
magazine. Your thoughts and desires 
are admirable; however, it is but wish- 
ful thinking. 

Fortunately I have managed an of- 
fice during the last depression and since 
the beginning of the last war. With 
that experience in mind I would like to 
point out why such a condition de 
veloped since 1941. Today we are send- 
ing a boy on a man’s errand; prior to 
the war and during the depression we 
had men in our business who knew the 
importance of collections, as well as 
sensible lending; managers knew and 
realized the importance of helping one 
another, besides they knew how to col- 
lect an account. Today a very large 
percentage of managers are men who 
have entered our business during the 
lush period from 1940 to 1949; they 
have absolutely no knowledge of proper 
collection procedure and from my con- 
tact with many of this type manager 
they know very little about lending. 

\ great many offices throughout the 
country cannot collect their own slow 
accounts so it appears to be a waste of 
time to ask them to collect yours. Re 
viewing some of the correspondence | 
have received from managers through 
out the business with regard to the 


method and manner they used in the 


approach of some of my accounts sent 
them for collection leads me to believe 
that before we can stress a program of 
this kind they should be taught the prin- 
ciples of collection. 

This letter may seem quite pointed 
but since reading the original article 
I have had these thoughts on my mind 
and feel somewhat relieved in letting 
you know how I feel and quite possibly 
may have expressed the thoughts of 
some of the pre-war managers. 

The writer is not affiliated with the 
larger chains but in all fairness I must 
give credit to Household Finance Cor- 
poration who does make some effort to 
assist in cases of this kind. The inde- 
pendent it seems is the worst offender. 
They it seems want full cooperation on 
their foreign accounts but give prac- 
tically none to those sent to them for 
collection. 

In view of the above thoughts the 
writer deems it necessary to forward 
this letter unsigned for reasons of my 
own. 

Yours very truly 
A MANAGER. 


Dear Mr. Gibson: 

Your efforts and the efforts of Mr. 
Leach have filled a crying need, par- 
ticularly in the case of the small inde- 
pendent unit such as my own. 

By the number of foreign collections 
sent to my small office, it is quite ap- 
parent that the outside lenders find no 
satisfaction in sending their foreign ac- 
counts to the “name” companies. 

My experienc e in our own foreign 





How About Your 
HOLIDAY BUSINESS? 


Early 


“MISSOURI” 


DIRECT MAIL IDEAS NOW READY 
returns indicate that “MISSOURI'S” 1949 


HOLIDAY BUSINESS-BY-MAIL pieces will establish 
an all-time record of acceptance by aggressive, on 
coming Small Loan Managers 

By all means see them BEFORE you place your 
Holiday Business-getting Program. Your request by 
letter, card or phone will bring a complete set by 
return mail. No obligation on your part. 


MISSOURI PRINTING & ENGRAVING CO. 


Producers of Everything That's Printed for the Smali Loan Business 
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accounts sent to others is indeed un- 
happy. On the most part, the “name” 
company, if they do make any effort at 
all on my behalf, it is so superficial 
and executed by, perhaps, the least ex- 
perienced of their help that their work 
is wasted. As far as the smaller com- 
panies are concerned, they, too, for the 
Yet, my 


results are better with the small com 


most part give no effort either. 


panies than with a larger one. 

Unquestionably, some incentive is 
needed beyond moralizing and wishful 
hoping about the success of the Golden 
Rule. Yet | feel that we ought to try 
at least the procedure outlined in your 
article in the September issue of “Con- 
sumer Finance News.” I am_ positive 
that there must be hundreds of us who 
need the help of the others so badly 
that we would do most anything on our 
own part to assist. 

May I congratulate your office in 
Toledo, Ohio? 
our accounts so quickly, so well and re- 


They processed one oft 


ported results so completely that even 
1. who make every effort to do the same 
for others, was surprised. It leaves me 
with a very fine feeling for your com- 
pany, of which I am, at least, a name- 
sake. Be assured that your efforts on 
foreign accounts are deeply appreciated 
by small fellows like myself and you 
can rest assured of the most complete 


cooperation with or without pay. 


Respectfully yours, 


CapitaLt Finance Corporation, 
(s) H.S. Robbins, 


Manager. 


Our Progress, Problems and 
Prospects 
(Continued from Page 5) 


and is a futile and useless waste of tax 
payers’ money. We know that there are 
active influences at work in Washington 
for revival of this authority which we 
We trust that the 
members of this industry will use the 


oppose so vigorously. 


present freedom from federal regula 
tion wisely and as an opportunity for 
further proof of our ability for self 
regulation by sound operating policies 

Legitimate and ethical business pro 
motions are available to us. including 
related segments of consumer credit 
We are skilled in using them. Since 
without exception and in the face of 
double and triple increases in operat 
ing costs, we are “serving the same blue 
plate special” we offered before the war. 
we must maintain an ever-increasing 
volume to minimize unit costs and to 
show a profit while rendering the maxi 
mum service to borrowers. Statutory 
rates have increased in no state—in 
some they may have been reduced: 
but salaries, rents, leasehold improve 
ments, installations and supplies have 
leaps and 


universally increased “by 


bounds.” Only by ingenious and able 
management and by aggressive dili 
gence in attracting a substantial portion 
of the available consumer credit busi 
ness can we continue to offer the same 
prewar “mark-up” to our customers, 
while retaining our present and at 
tracting new investors. 

(Part Il will appear in the next 


issue.) 


LOWEST PRICE 











SIMPLIFIED LOAN FORMS 


FINANCE BUSINESS FORMS COMPANY 
100 NORTH LA SALLE STREET 
CHICAGO 2, ILLINOIS 


DESIGNERS AND MANUFACTURERS OF SIMPLIFIED, TIME-SAVING LOAN FORMS 





INTEREST TABLES 


for Small Loan Companies 





$13-50 each 


(Some rates above $300-—$18.50 each) 
Stand with built-in Time Finder $11 
(No need to buy a new stand if your rate changes) 


* 

Accurate to the penny— Quick and 
simple in operation—Easy for new 
employeesto use—Sturdy, durable. 

Hundreds of satisfied users, in- 
cluding Household Finance, Public 
Loan,Commonwealth Loan,Liberty 
Loan, and other chain and inde- 
pendent companies. 
10 DAYS FREE TRIAL 

ORDER ONE TODAY! 


JOHN DICKINSON SCHNEIDER 
833 North Orleans Street + Chicago 10, Illinois 


NOTE B&B No dealers—no salesmen-we 
sell by mail only to keep our prices down. 








Now available — free samples of 
one of the most effective and produc- 
tive HOLIDAY ADVERTISING IDEAS 
ever offered to the lending industry. 

Send these new, exciting HOLIDAY 
CASH FOLDERS to your own accounts 
and to New Customers, then ADD UP 
YOUR RESULTS! 

WARNING! 
to warn you now .. 
SEE THEM... you'll want to USE 
THEM. 

Write for your Free Samples today. 


We think it only fair 
. that once you 


No obligation, of course. 
Distinctive 
Aduertising Seruice 


P. O. Box 1182 Albany, N. Y. 




















RED FEATHER 
CAMPAIGN 








GIVE... 
eve ENOUGH 





Resolute will maintain your compen- 
sating balance for you in your bank, 
thereby giving you additional working 
capital. Any amount from $10,000 to 
$500,000 available... with interest as 





low as 2% per annum. No collateral re- 
quired...nored tape. Over $5,000,000 


has already been borrowed by loan com- 


panies for this purpose. RED FEATHER 


Send coupon for Complete Details 





, RESOLUTE INSURANCE CO. 
| 83 Chapel St., Hartford 3, Conn. 








Please send me full particulars on your Compensating Balance 
Plan without obligation. 


GIVE... 
sive ENOUGH 


NAME__ aaa — 


FIRM 





STREET 





3 a 








